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In alignment with its racial ambitions, the Third Reich implemented a robustly 
maternalistic ǇǊƻǇŀƎŀƴŘŀ ŎŀƳǇŀƛƎƴ ƛƴ ŀǘǘŜƳǇǘ ǘƻ ŎƻƴǾƛƴŎŜ άǊŀŎƛŀƭƭȅ ǎǳǇŜǊƛƻǊέ ǿƻƳŜƴ 

to return to the home and bear many children. Because women could create a 
άǊŀŎƛŀƭƭȅ ǇǳǊŜέ ǎǘŀǘŜ ǘƘǊƻǳƎƘ ǘƘŜƛǊ ǊŜǇǊƻŘǳŎǘƛǾŜ ŎŀǇŀōƛƭƛǘƛŜǎΣ ǘƘŜȅ ōŜŎŀƳŜ ǘƘŜ Ƴŀƛƴ 

targets of such propaganda. This project analyzes the power of the visual in invading 
the female private sphere for the public benefit, specifically placing poster 

propaganda of mothers and families in their social, ideological, and visual contexts. It 
also identifies how visuals used the female body as an ideological map for Nazi racism 
ŀƴŘΣ ƛƴ ǘǳǊƴΣ ŦŀǎƘƛƻƴŜŘ ǿƻƳŜƴΩǎ ƛŘŜƴǘƛǘƛŜǎ ŀǎ ǿƛǾŜǎ ŀƴŘ ƳƻǘƘŜǊǎΦ aŀƴȅ ǎŎƘƻƭŀǊǎ ƘŀǾŜ 

argued that the myriad propaganda implemented by the Nazis was ineffective in 
increasing the birthrate. This project explores this finding by searching for a potential 
ǎŜƳƛƻǘƛŎ ŘƛǎŎƻƴƴŜŎǘ ōŜǘǿŜŜƴ ǘƘŜ bŀȊƛǎΩ ƛƳŀƎŜǎ ƻŦ ǘƘŜ ƛŘŜŀƭ !Ǌȅŀƴ ǿƻƳŀƴ ŀƴŘ ŀƴ 
audience that had emerged from Weimar female emancipation. Ultimately, this 

project assesses the effectiveness of Nazi visual propaganda aimed at Aryan girls and 
women, which ultimately argued that motherhood ς above all ς glorified the Third 

Reich. 

Abstract 

ά¢ƻ ǘƘŜ [ŜŀŘŜǊ ς the 
ŎƘƛƭŘǊŜƴΣέ  

1939 postcard 

�‡In Mein Kampf, Adolf Hitler stressed the importance of propaganda as a political 
ǿŜŀǇƻƴΦ tƻǎǘŜǊ ǇǊƻǇŀƎŀƴŘŀ ǿŀǎ ǘƻ ōŜ ŎƭŜŀǊΣ ǇǊŜǎŜƴǘ άǎƛƳǇƭŜ ŀƴŘ ŦƛǊƳέ ōƛƴŀǊƛŜǎΣ 
remain constant in message, and appeal to the masses. 
�‡The Ministry of Public Enlightenment and Propaganda, under the leadership of Dr. 
Joseph Goebbels, attempted to meld the popular will with the political will in order to 
ultimately rally the masses in a social revolution. 
�‡!Ǌǘ ŀƴŘ ŎǳƭǘǳǊŜ ǘƘŀǘ άcapture[d] the true expression of the spirit of the Volkέ ǿŀǎ 
ƘƛƎƘƭȅ ǾŀƭǳŜŘ ŦƻǊ ƛǘǎ ŘƛǎǇƭŀȅ ƻŦ ǘƘŜ !Ǌȅŀƴ ǇŜƻǇƭŜΩǎ ǎƘŀǊŜŘ ƛŘŜƴǘƛǘȅ ŀƴŘ ŘŜǎǘƛƴȅΦ  
�‡Through poster propaganda, Nazi ideology in a clear, emotionally activating visual 
format could be disseminated in mass quantities on a daily basis. 
�‡The Nazi emphasis on poster propaganda points to its use as an advertisement for a 
new society ς one with a distinct racial hierarchy and gender role assignment. 

 

The Art of Nazi Propaganda, The Propaganda of Nazi Art 

ά{ǳǇǇƻǊǘ ǘƘŜ ŀǎǎƛǎǘŀƴŎŜ 
program for mother and 
ŎƘƛƭŘΣέ ƳƛŘ-1930s poster 
promoting a Nazi charity 

organization 

�^�D�}�š�Z���Œ���}�(���š�Z����Volk�_ The Separation of 
Spheres �‡¢ƘŜ ²ŜƛƳŀǊ άŜƳŀƴŎƛǇŀǘƛƻƴ ƻŦ ǿƻƳŜƴέ ǿŀǎ ƭŜǎǎ ŘǊŀƳŀǘƛŎ ǘƘŀƴ ǘƘŜ 

ǇǊŜǾŀƭŜƴŎŜ ƻŦ ǘƘŜ άƴŜǿ ǿƻƳŀƴΩǎέ ƛƳŀƎŜ ǿƻǳƭŘ ƭŜŀŘ ƻƴŜ ǘƻ ōŜƭƛŜǾŜΦ 
�‡bŀȊƛ ǇǊƻǇŀƎŀƴŘŀ ƻŦ ŀƴŘ ŦƻǊ ǿƻƳŜƴ ŀǘǘŜƳǇǘŜŘ ǘƻ ŦŀǎƘƛƻƴ ǿƻƳŜƴΩǎ 
ƛŘŜƴǘƛǘƛŜǎ ŦƻǊ ǘƘŜ ǎǘŀǘŜΩǎ ǊŀŎƛŀƭΣ ǎƻŎƛŀƭΣ ŀƴŘ ŜŎƻƴƻƳƛŎ ƴŜŜŘǎΦ 
�‡Posters clearly and powerfully articulated Nazi ideology by enabling 
ǿƻƳŜƴ ǘƻ ƛƳŀƎƛƴŜ ǘƘŜƳǎŜƭǾŜǎ ǿƛǘƘƛƴ ǘƘŜ bŀȊƛǎΩ ƛŘŜŀƭ ǎƻŎƛŜǘȅ ŀƴŘ ǘƘŜƴ 
practically and ideologically align their lives with its realization. 
�‡In the late 1930s, representations of women shifted from a racial and 
maternal visual rhetoric to the economic and wartime need for women to 
enter the workforce. 
�‡The poster could present a perfect separation of spheres, but war strained 
ǘƘŜ ǊƛƎƛŘ ŘǳǘƛŜǎ ƻŦ ǘƘŜ ǎǇƘŜǊŜǎΦ tƻǎǘŜǊǎ ǘƘŜƴ ǊŜŎŀǎǘ ǿƻƳŜƴΩǎ άƴŀǘǳǊŀƭέ 
feminine strengths as useful for wartime productivity. 
�‡Although not the focus of this study, one must also account for the visual 
ǊƘŜǘƻǊƛŎ ǿƘƛŎƘ ŎŀƭƭŜŘ ƳŜƴ ǘƻ ōŜ ŦŀǘƘŜǊǎΣ ōǳǘ ǘƻ ŀƭǎƻ ǎŜǊǾŜ ǘƘŜ wŜƛŎƘΩǎ 
masculine war endeavors and thus pull them away from the family. 

Conclusions 
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ά! tŜƻǇƭŜ ƘŜƭǇǎ ƛǘǎŜƭŦΗέ 
1938 poster promoting the  
Winter Relief Organization  

άIŜŀƭǘƘȅ ǇŀǊŜƴǘǎ ς healthy 
ŎƘƛƭŘǊŜƴΣέ мфос ǇƻǎǘŜǊ 

promoting writings about 
genetic hygiene 

Frauen Warte όά²ƻƳŜƴ 
²ŀƛǘέύ ƳŀƎŀȊƛƴŜΣ ƛǎǎǳŜ ІнлΣ 

1937/1938 

The ideal Nazi woman: 
�‡Lǎ ŀ ǇǳǊŜΣ άǊŀŎƛŀƭƭȅ ǎǳǇŜǊƛƻǊέ !Ǌȅŀƴ 
�‡Maintains her health through 
άŦŜƳƛƴƛƴŜέ ǇƘȅǎƛŎŀƭ ŀŎǘƛǾƛǘȅ 
�‡Has a strong, classical body that 
ǊŜŦƭŜŎǘǎ ǘƘŜ ǊŀŎŜΩǎ ŘǳǊŀōƛƭƛǘȅ 
�‡!ŎŎŜǇǘǎ ƘŜǊ άƴŀǘǳǊŀƭέ ǊƻƭŜ ŀǎ ŀ 
housewife and mother 
�‡Sacrifices her life and body to bear, 
raise, and educate numerous Aryan 
ŎƘƛƭŘǊŜƴ ŦƻǊ ǘƘŜ ǎǘŀǘŜΩǎ ŦǳǘǳǊŜ ƘŜŀƭǘƘ 
�‡If she cannot bear children, 
ƛƳǇƭŜƳŜƴǘǎ ƘŜǊ άǎǇƛǊƛǘǳŀƭ 
ƳŀǘŜǊƴƛǘȅέ ōȅ ǿƻǊƪƛƴƎ  ŦƻǊ ǘƘŜ ǎǘŀǘŜ 
�‡Prioritizes the Volksgemeinschaft 
όǇŜƻǇƭŜΩǎ ŎƻƳƳǳƴƛǘȅύ ŀōƻǾŜ ŀƭƭ ŜƭǎŜ 

Children for the Reich Nazi Ideology on Women �t�}�u���v�[�•���t�}�Œ�l�����š���t���Œ�š�]�u�� 

1941 poster advertisement  
for a county Party rally 

άaƻǘƘŜǊǎΣ ŦƛƎƘǘ ŦƻǊ ȅƻǳǊ  
ŎƘƛƭŘǊŜƴΗέ ǇƻǎǘŜǊ ŦǊƻƳ ƭŀǘŜ 

in the war 
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